
Plug & Play

#BingeThinking Delivering the right message.!
Plugging into your audience.!
But keeping it playful!



Goals

❖ Deliver life-saving messages in 
a compelling way!

❖ Be as inclusive as possible, 
especially among those highest 
at risk for alcohol poisoning!

❖ Focus on a peer-driven, 
nonjudgemental, realistic tone!

❖ Listen as much as you talk!



Methods

❖ Media Relations!
❖ Social Media!
❖ Events!
❖ Partnerships



What does that mean?

“The thin slice.” 



What does that mean?

“The thin slice.” 

Alcoholism
Unintentional injuries (e.g., car crashes, falls, burns, drowning)

Intentional injuries (e.g., firearm injuries, sexual assault, domestic violence)

Sexually transmitted diseases

Unintended pregnancy

Children born with Fetal Alcohol Spectrum Disorders

High blood pressure, stroke, and other cardiovascular diseases

Neurological damage

Sexual dysfunction
Costs due to losses in productivity, health care, crime, and other expenses.

Poor academic, social, and professional outcomes



What does that mean?

“The thin slice.” 

Deadly alcohol poisoning
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Media Relations

Student Newspaper!
Community Newspaper!
Radio Stations!
TV Stations!
Blogs



AAA Clip book



How?

❖ Figure out what's most interesting about your story!

❖ Make a list of media outlets followed by your audience!

❖ E-mail them 3-6 weeks prior to your event/
announcment!

❖ Follow up every 2 weeks, politely!

❖ Better yet, get some PR students to help...



Lean on us!

❖ Need assistance with a press 
release or media contact?!

❖ Want to collaborate on a big 
announcement?!

❖ Want to be a spokesperson for 
a news story?!

❖ Need advice?!
❖ Get in touch!
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Social Media

Twitter!
Google+!
Facebook!
Instagram!
Snapchat!
Tumblr!
others!



What works (for us)
1. 10/24/13 - CSU Meeting - 8,660 saw!
2. 10/2/13 - Carson's tree - 6,008 saw!
3. 7/24/13 - CSU chancellor - 5,644 saw!
4. 4/17/13 - every 44 hours - 5,146 saw!
5. 12/2/13 - Carson's 5 year anniversary - 4,764 saw!
6. 3/8/13 - Kyle Lamb - 4,254 saw!
7. 3/29/13 - solo cup lines - 3,324 saw!
8. 3/1/13 - keep calm and stay photo - 2,571 saw!
9. 8/1/13 - CSU partnership announcement - 2,310 saw!
10. 4/15/13 - Carson's birthday - 2,219 saw!
11. 3/4/13 - 1 in 3 binge - 1,960 saw!
12. 5/2/13 - via medical amnesty, WA - 1,461 saw!
13. 11/19/13 - Jaclyn Wulf - 1,420!
14. 4/9/13 - Mark Liias statement - 1,360 saw!
15. 3/19/13 - biggest barrier? - 1,325 saw!
16. 10/7/13 - Kinara Patel - 1,315 saw!
17. 12/6/13 - Austin retreat - 1,125 saw!
18. 3/11/13 - Anthony Barksdale - 1,124 saw!
19. 6/14/13 - Seth Younes - 1,053 saw!
20. 11/5/13 - toolbox on 85 campuses - 1,027 saw!



What works (for us)



What works (for us)
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Events & 
Partnerships
On/off-campus tabling!
Festivals!
Concerts!
Media partnerships!
Sporting events!
Runs, Rides, Tennis Matches, BBQs!
!









...but what do you think?


